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from which he received the Distinguished Fellow Award in the early 1990’s and the Harold Berkman
Service Award in 2007 (lifetime achievement award for serving the marketing professoriate). In the
early 2000’s, he helped co-found the Macromarketing Society and the Community Indicators
Consortium and has served as a board member of these two professional associations. He co-founded
the journal, Applied Research in Quality of Life, the official journal of the International Society for
Quality-of-Life Studies, in 2005; and he has served as co-founding editor (1995-present). He also served
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his goal theory of leisure travel satisfaction. In 2012 he was awarded the EuroMed Management
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